Abstract-The article presents the results of studying satisfaction of customers and small and medium-sized businesses with the competitive environment in the markets of Yekaterinburg.
I. INTRODUCTION
Creating a favourable competitive environment is an integral part of sustainable socio-economic development of the territory and the key to attracting investment in the city's economy. The government of Sverdlovsk region pays special attention to systematic work in this direction. The standard of competition development in the Russian Federation, launched in Sverdlovsk region in 2015, has become a solid Foundation for improving the competitive environment.
The main target of implementing the Standard are consumers who are interested in the variety of supply on socially important markets and the business entities providing it. The actual problem is methodological provision aimed at monitoring the level of satisfaction with the state and development of competition in the goods and services markets.
The purpose of the study, which became the basis of this article, is understanding how the actions in the framework of the Standard of competition are being taken. Achieving the goal involves solving the following problems: developing appropriate methodological tools, including the content of questionnaires; defining regulations in the use of tools to collect information; forming evaluation algorithms that allow one to judge the effectiveness of the Standard of competition implementation, identifying the main activities of government bodies and local authorities to improve the institutional environment for small and mediumsize business activities.
II. THEORETICAL FRAMEWORK OF RESEARCH
A paradigm shift in public administration, which took place in the Anglo-Saxon management in the 1990s and was reflected in the 2003 Administrative reform in the Russian Federation, is associated with the transition from public administration to the concept of new public management, according to which management techniques developed by corporations are transferred to the public sector [1] .
In the researches devoted to the questions of state (regional) governance, institutional analysis, including administrative barriers is the starting point of the public policy formation [2] . Currently, institutional and administrative barriers as the most important factors of control are found in innovation policy, industrial policy, investment policy [3] .
The role of entrepreneurship in shaping the spatial distribution of economic activity across the country was first presented in the work of A. Marshall 1890 [4] . Entrepreneurs are responsible not only for the creation of new firms, but also for their technological lead and success, as well as creating new jobs [5] . Thus, entrepreneurs are the driving force of economic growth and they form inequalities in the development of certain territories within a country [6] . It is not surprising that at all levels of government, significant attention is paid to supporting entrepreneurs and creating a number of institutions aimed at the implementation of this goal [7] . For example, for these purposes, in 1953 in the United States, they created the Small Business Administration (SBA) agency [8] , to help Americans "start, build and grow the business". In the UK, this is being implemented by the Department for Business, Innovation and Skills (BIS) [9] .
In the Russian Federation at the Federal level, this is done by the Department of small and medium-size entrepreneurship and competition of the Ministry of economic development of the Russian Federation, which carries out activities associated with the following main directions [10] : the legal regulation of small and medium-size enterprises, the programme of providing support to small and medium-size enterprises, crediting of small and medium-size enterprises, international cooperation in the sphere of small and medium-size business. Practical work on the formation of competitive environment is concentrated at the regional level of government, due to localizations of most markets within a certain area. To unify and improve the controllability of this process, the Russian According to this List, monitoring and assessment are given to the number of implemented components of the Standard for competition development in the subjects of the Russian Federation. The specific aspects of the monitoring are presented in the work [13] .
III. METHODOLOGY
The monitoring methodology, which suggests a sequential decomposition of the overall task of competition development, is presented in table 1. The data on the state and development of competitive environment in the priority and socially important markets of Sverdlovsk region were received in the framework of the current monitoring conducted by the department executive bodies of Sverdlovsk region, as well as based on the results of polls and surveys organized by business associations and industrial unions. Monitoring the consumer satisfaction with the quality of goods, works and services, including information about the complaints from consumers and business entities, addressed to the supervisory authorities, is systematically carried out by the government executive bodies of Sverdlovsk region, which perform control and supervision functions.
IV. THE RESULT OF RESEARCH
The evaluation of main parameters of development of socially important markets in Sverdlovsk region is presented in figures 1 and table 2.
Most representatives of organizations in socially important markets of Sverdlovsk region are sure that competition is moderate and requires measures to increase the competitiveness of products / works / services, such as lower prices, higher quality, development of related services, etc. [14] Exceptions are the markets for the services of psychological and pedagogical support for children with disabilities and services for children's recreation and rehabilitation [15] . Evaluation of the supplier base gives preferential assessment of "2-3 suppliers as rather unsatisfactory."
The main factors that restrict competition development in socially important markets of Sverdlovsk region are the following:
-at the stage of starting a business -business registration; -at the stage of placing a business -the acquisition of buildings, premises;
-at the stage of business activity -tax burden; In addition to these barriers, respondents note difficulties in obtaining land and connecting to engineering networks (Tables 3, 4, 5) . The current system problems aimed at promotion of the development of competition in Ekaterinburg area are the following: -organizing training events for local government authorities on issues of promoting competition; -considering complaints of consumers and business entities related to competition promotion, including those received through the official website; -monitoring the activities of natural monopoly entities in Ekaterinburg area and developing mechanisms for further public control over the activities of natural monopoly entities; -introducing and (or) using the mechanism of technological and price audit of investment projects of natural monopoly entities;
One of the important tasks is to improve further cooperation with the Office of the Federal Antimonopoly service, including:
-the formation of more complete data on the competitive environment in the region, as well as assessing consumer satisfaction with the quality of goods, works, services and the state of price competition in the markets; -organizing the joint work in drafting legal acts as well as other documents and information, prepared to stimulate competition in the region through the Antimonopoly legislation;
-more active participation in correcting (if necessary) the adopted "road map" because the participation in forming "the road map" was minimal;
-competition advocacy; -more active interaction with territorial bodies of Federal Executive authorities, public associations in the field of regulating activities of natural monopolies and control over activities of natural monopoly entities.
